
Yammer and 
Your Event 
How UNICEF can use Yammer to  
support, extend, and amplify events.

Tell Us What You Think!
Send your feedback to 
builcommunities@unicef.org
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Four ways* to make Yammer 
an integral part of your event

 Amplify the 
pulse of the 
event.

Great content is 
your magnet.

 Start early and 
always be 
present.

1 2 3
Behavioral  
Analytics. 
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*From a September 2019 Microsoft article. 
We have seen these succeed at UNICEF too
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Start early and always be 
present.

 RULE #1

Be active in the group before, during, 
and after the event. 
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Start early and always be present.

Build your community by inviting members  
before the event starts
Ask participants to introduce themselves, their 
area of interest, and reason for attending

Give participants time to engage and prepare 
before the event kicks in
Keep the conversation active and flowing!
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 Example
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 Example

This announcement was 
shared in advance in the 
Knowledge Exchange 
Community and with other 
groups. 

This allowed question and 
answers, built up excitement 
and boosted participation from 
outside.
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Amplify the pulse of the 
event.

 RULE #2

Energize and refresh culture.
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Amplify the pulse of the event.

Use active groups to cross-promote the event, 
amplify company culture, and channel the excitement 
of participants.

Share the event-specific conversation in any group 
where there is interest.  

Encourage non-participants to watch and learn, by 
cross-posting, sharing videos, visuals, and notes.  
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 Example

At this collaborative event, 
involving Supply, WASH, 
countries and regions used 
visuals to instantly 
communicate what was 
happening at the event and 
how people could engage.
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The message promotes the 
work made in preparation to 
the event and what has been 
accomplished.



11

Good content is your 
magnet

 RULE #3

Quality content is paramount.
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Great content is your magnet.

Influencers, or subject matter experts, add credibility 
and generate engagement

Video and live events are great influencers and 
powerful storytelling mechanisms

Draw from and capture different aspects of the event 
so you can see what resonates with the participants
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Good content is your magnet.

Make sure you have community managers amplifying 
and tracking important posts/topics

Use #tags and @mentioning to target and focus your 
content strategy

Share photos and videos of people at the event
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 Example
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Behavioral Analytics. 
 RULE #4

Analytics is more than numbers. 
It’s measuring behavior change.
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Start early and always be present.

Always be watching for behavioral insights so 
you can be agile in your content strategy efforts

Share insights with participants--evidence of 
success is a great way to encourage momentum

Tell your story to event stakeholders before, 
during, and after the event
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SWOOP Analytics can help you 
monitor successes. 
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 Example
After the event, you can continue the conversation, 
acknowledge results and share meaningful content.
People can access digital recordings and any outcome 
documents related to the event. And, plan next steps.


